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Short Questions: (Write any 5 out of 7) (10 Marks)
State two objectives of International Marketing.

Define “Licensing”.

What is the role of DGFT in export promotion?

Explain the meaning of Product Planning in International Markets.

Write two advantages of International Distribution Channels.

What is the role of WTO in International Trade?

Define Global Consumer Behaviour.

Long Questions: (14 marks)
Explain different modes of Entry in International Markets with examples.

OR
Werite the following answers:
Write a short note on the scope of International Marketing. (7 marks)
Explain different factors affecting International Business decisions. (7 marks)
Long Questions: (14 marks)

Discuss the challenges faced by Multinational Organisations in
International Markets.
OR
Write the following answers:
What are the key factors affecting Product Planning in Global Markets? (7 marks)
Discuss Hofstede’s Cultural Dimension in detail. (7 marks)

Write short notes: (Any three out of five) (12 marks)
Joint Ventures and Franchising

International Promotion Tools

Payment Methods in International Trade

E-commerce in International Marketing

Global vs. Local Consumer Preferences
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